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ARTICLE INFO ABSTRACT

Avrticle history: Today« the need to pay attention to the role of advertising in choosing a brand of tourism
Received: 20 December destination« is one of the effective factors in attracting and retaining tourists to the tourism region.
2021; The purpose of this study is to investigate the effect of cyberspace advertising on the choice of
Accepted: 29 Januray tourism destination brand« with the mediating role of tourist self-concept: and the original identity
2022 of the tourist destination in Ardabil province. The research method is descriptive-correlational in
Available online 10 nature« and is classified as applied research in terms of purpose. The statistical population of this
September 2022 research consists of all specialists¢ experts and university professors in the field of tourism« and is

68 people. The sampling method in the present study is the total census method« and 68 people
were selected as the sample size. The data collection tool of this research was a 49-item
questionnaire. The collected data were analyzed based on structural equation modeling with

SmartPLS software. The results showed that cyberspace advertising: on the destination tourism

Keywords:

Ad\):ewrtising brand« with a path coefficient of 0.32¢ cyberspace advertising« on the tourist self-concept« with a
Cyberspace’ path coefficient of 0.77¢ cyberspace advertising« on the original identity of the tourist destination«
Branding ' with a path coefficient of 0.42¢ the conformity of the tourist self-concept: on the original identity of

Tourist self-concept, the tourist destination« with a coefficient of 0.22¢ the conformity of the tourist self-concept« on the

Ardabil brand of the tourist destination< with a coefficient of 0.25 and the original identity of the tourist
destination« on the brand of the tourist destination« with a coefficient of 0.37 has been effective.
Therefore« virtual advertising has influenced the choice of destination brand with the mediating role
of self-concept« and the original identity of the tourist destination« and attracting many tourists«
requires a sense of tourist self-concept with the destination brand.

1. Introduction consumption, hence the need to pay attention to
the role of advertising in improving and
promoting the special value of the tourism
destination brand, one of the effective factors. It is
to the desired area through advertising in in attracting and retaining tourists to the tourism

cyberspace. Since the consumers of many area and should be considered as a basic factor in
products, especially in the field of services, cannot tourism marketing (Dehdashti et al., 2014:34).
be evaluated before the visit and the so-called

One of the main and widely used factors of the
Internet in tourism marketing is to attract tourists
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Tourism and advertising interact with each other
and are two sides of the same coin, in such a way
that advertising is the most important factor in the
development of tourism, the means of mass
communication in the world of advertising has
such power that it can create a new generation in
society for the first time (Mariani et al., 2015:
105).

2. Methodology

The research method is descriptive-correlational
in nature, and in terms of purpose, it is classified
as applied research. The statistical population of
this research consists of all specialists, experts and
university professors in the field of tourism, who
are 68 people. The sampling method in this
research is

the general census method, and 68 people were
selected as the sample size. In order to collect
data, a standard questionnaire was used, the
validity of which was confirmed by surveying
experts and its reliability by calculating
Cronbach's alpha. The collected data were
analyzed in two parts: descriptive statistics with
SPSS software and inferential statistics

3. Results

Through these techniques, researchers can reject
hypothetical structures (models) or confirm their
compliance with the data. The software used in
this research for this analysis is SMART-PLS.
The data obtained from figures (1) and (2) show
the analysis of the relationships between research
variables. And it can be said that: the relationship
between cyberspace advertising and tourism
destination brand with a path coefficient of 0.32
and a t-value equal to 8.35 and the relationship
between virtual space advertising and the
congruence of the tourist's self-concept with a
path coefficient of 0.77 and a t-value equal to
42/89 has been significant and effective.

4. Discussion

Institutional-managerial factor has a significant
impact on the lack of diversification of rural
economic activities in Masal County. Also, the
most important variables are the cultivation
pattern, the cold storage units for maintain and
supplying agricultural products and the lack of
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ownership documents for properties and rural
farms. In the economic component, the most
important obstacles were forward purchasing the
rural products and services and the lack micro
financing funds. In the social component, the most
important obstacles were neglecting the local
expertise, the increase in the migration process
from the villages and the socio-cultural and
economic anomalies. According to Friedman's
test, from the point of view of the respondents,

government  support,  financial  resources,
household savings and infrastructure facilities
play most important roles for diversifying
economic activities. Furthermore, in

environmental obstacles, inappropriate use of
water and soil resources, and irrigation methods as
well as low water efficiency are among the issues
for diversification. The environmental aspect is
noteworthy in Masal County due to the fertile
lands and high annual rainfall, suitable climatic
conditions, and diverse pasture ecosystems,
including forest pastures, summer pastures and
plains. This environment makes it possible to
cultivate fodder plants and the use of remaining
grain fields for livestock and combine agriculture
with animal husbandry. Moreover, Masal County
is one of the famous places in Iran that has many
visitors. These visitors enjoy its green meadows
and natural scenery.

5. Conclusion

The lack of diversity in economic activities is
more common in rural areas. So, the lack of
diversity in the economic activities of the villagers
is an effective factor in the existence of
unemployment, lack of income, migration of
villagers to the cities, low level of production,
lack of optimal use of resources and the problems
that ultimately lead to unsustainable villages. A
large percentage of the young rural generation is
trying to migrate to cities to achieve a better life
through the access to better facilities, social and
physical infrastructure. The opportunities in cities
created offer professional development more
attractive than agricultural work. Non-agricultural
trade, transportation systems as well as a wide
range of services oriented toward production,
consumption, and recreational needs in villages
have strengthened the ties between cities and
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villages. Finally, the diversification not only
provides better economic opportunities to the
residents of rural areas, but also reduces the
quality gap between urban and rural life.
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