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A B S T R A C T  A R T I C L E   I N F O 

Objective: This study examines the effects of relationship with the local community, perceived 
security, service quality, and travel satisfaction on word-of-mouth (WOM) promotion in Khalkhal 
city. 
Method: Employing a descriptive-analytical and applied research design, the study used a survey 
methodology to collect data from 380 tourists who visited Khalkhal via electronic questionnaires. 
Results: Data analysis reveals that perceived security is a key determinant, exerting a positive and 
statistically significant effect on both tourist satisfaction and WOM promotion. A positive 

contribute to higher satisfaction levels. Service quality also emerged as an important predictor of 
satisfaction and WOM, although identified shortcomings in some service elements did not produce 

scenery and pleasant climate were identified as important contextual factors that foster positive 
tourist experiences.  
Conclusion: The findings underscore the central role of perceived safety and community interaction 
in strengthening satisfaction and WOM, suggesting that urban tourism planning in Khalkhal should 

guest 
interactions, and address service quality gaps. These measures are likely to improve visitor 
satisfaction and amplify positive WOM, thereby supporting sustainable destination development. 
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1.Introduction 
that shape both local community well-being and 
visitor experiences. Within this context, 
understanding how perceived security, service 
quality, community engagement, and travel 
satisfaction influence word-of-mouth (WOM) 
behavior has become increasingly important. 
Khalkhal a destination renowned for its natural 
landscapes and historical heritage provides an 
ideal case for examining these interrelated 
constructs. 

Perceived security, in particular, plays a decisive 

experience. In an era where negative information 

psychological sense of safety substantially affects 
satisfaction and subsequent WOM 
recommendations. Service quality is likewise 
instrumental in shaping destination image and 
traveler loyalty, while community engagement 

sense of safety, and contributes to more meaningful 
experiences. 
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This study seeks to clarify the mechanisms through 
which these variables interact to influence WOM 
in Khalkhal. By providing empirically grounded 
insights, the research supports policymakers and 
tourism practitioners in designing strategies that 
promote sustainable tourism development and 

significance lies in highlighting the importance of 
cultivating a safe, community-supported, and high-
quality environment to encourage positive WOM 
and destination competitiveness. 
 
2. Methodology 
This applied, descriptive-analytical study adopts a 
positivist paradigm and employs a quantitative 
survey design. Data were collected from 380 
tourists who visited Khalkhal through structured 
electronic questionnaires. The instrument assessed 
community tourist interaction, service quality, 
travel satisfaction, perceived security, and WOM 
communication. 

particularly 
driven by the Asalem Khalkhal road and its 
pleasant spring and summer climate frames the 
context of this investigation. The study aims to 
identify key determinants of tourism dynamics in 
the region, with a particular emphasis on the roles 
of community engagement, perceived safety, and 
service quality in shaping visitor experiences and 
promoting positive WOM. 

3. Results 
Descriptive findings indicate that the sample 
consisted predominantly of men (48.68%) and 
individuals aged 31 40. The majority held a 

-level means 
exceeded the scale midpoint, suggesting general 
agreement with the questionnaire constructs. 
The measurement model demonstrated strong 
reliability and construct validity, with factor 

exceeding 0.70. Structural equation modeling 
confirmed all hypothesized relationships. 
Significant positive associations were found 
among perceived security, service quality, 
community engagement, travel satisfaction, and 
WOM, with the structural model exhibiting strong 
predictive power. 

4. Discussion 
The study underscores perceived security as a 
major antecedent of both tourist satisfaction and 

reputation for safety reinforced positive visitor 
perceptions, consistent with prior research (Kumar 
et al., 2022). Community tourist interaction 
further enhanced the sense of safety and 

contributed to greater intention to recommend, 
aligning with findings by Hsu et al (2023). 
Although service quality remained an important 
determinant, natural attractions such as 

climate exerted a compensatory effect. These 
environmental attributes mitigated the impact of 
minor service deficiencies, diverging from 
literature emphasizing service quality as the 
exclusive driver of WOM (Buhalis & Sinarta, 
2022). 
 
5. Conclusion 
The results demonstrate that perceived security, 
local community engagement, and natural 
environmental features significantly shape WOM 
behavior in Khalkhal. Enhanced safety perceptions 
and meaningful interactions with residents foster 
greater tourist satisfaction and willingness to 
recommend the destination. Despite some 

environmental appeal successfully offset these 
shortcomings, contributing to positive WOM 
outcomes. 
The findings highlight the necessity for smaller 
destinations to prioritize visitor safety, strengthen 
community involvement in tourism, and preserve 
natural assets. Such efforts are essential not only 
for stimulating positive WOM and attracting a 
broader tourist base but also for supporting 
sustainable growth and local well-being. 
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