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Obijective: The present study aims to examine the impact of marketing on tourism development in the
target tourism villages of Zanjan Province.

Method: This study is applied in purpose and employs a quantitative descriptive design based on a
survey approach. The study population comprised tourists, local residents, and tourism stakeholders in
the target tourism villages of Zanjan Province. Data were collected through a researcher-developed
questionnaire and analyzed using one-sample t-tests, Pearson’s correlation coefficient, and multiple
regression analysis in SPSS.

Results: The findings indicated that the status of the marketing mix components in the target villages
was at a moderately high level. The main strengths were identified in the “product” component,
particularly the natural and cultural attractions, and in the “promotion” component, reflected in the
support provided by local authorities. In contrast, the major weaknesses were associated with seasonal
pricing policies and access to high-speed communication networks. Pearson’s correlation analysis
revealed a positive and statistically significant relationship between marketing and tourism
development across the economic, social, physical-infrastructural, and environmental dimensions (P
<0.001). The results of multiple regression analysis showed that the “product” and “price” components
exerted the greatest standardized effects on tourism development. Furthermore, the “price” component
ranked first among marketing priorities, exhibiting the highest total effect (0.268) and the strongest
quantitative impact (B = 1.554). The ranking of villages demonstrated that Shit Village, with a mean
score of 3.42, had the highest level of tourism development, whereas Sonbolabad (3.09) and Behestan
(3.10) recorded the lowest levels of tourism development among the studied villages.

Conclusions: Marketing plays a pivotal role in the development of rural tourism in Zanjan Province.
The priority areas for intervention include improving pricing policies, strengthening promotional
activities, enhancing the quality of tourism products, and improving accessibility. To reduce
developmental disparities among villages, it is recommended that targeted marketing programs be
designed with a particular focus on less-developed villages. Furthermore, efforts should be directed
toward strengthening communication infrastructure and fostering greater social participation among
local communities to support sustainable tourism development.
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1. Introduction

Zanjan Province, with its diverse natural
attractions, including fertile plains, verdant
mountains, hot springs, and natural caves, as well
as numerous historical sites such as the historic
Zanjan Bazaar, Dashkasan Temple, and traditional
houses, and rich cultural and handicraft resources,
including knife-making, filigree craftsmanship,
and giveh weaving, is regarded as one of the
promising tourism destinations in northwestern
Iran. Despite these considerable potentials, tourism
in the target villages of Zanjan Province faces
several challenges, including ineffective promotion
of tourist attractions, inadequate communication
and information infrastructure, limited tourist
awareness of rural tourism opportunities, the
absence of a coherent destination-branding
strategy, and weaknesses in attracting and retaining
visitors. These challenges persist despite the fact
that marketing, as one of the fundamental pillars of
tourism development, can play a crucial role in
promoting tourist attractions, creating a positive
destination image, increasing tourist awareness,
fostering rural economic growth, and generating
employment opportunities. Nevertheless, despite
the importance of this issue, no comprehensive and
systematic study has yet been conducted to
investigate the effects of marketing on tourism
development in the target tourism villages of
Zanjan  Province. Consequently, there is
insufficient empirical evidence regarding the
magnitude and nature of the influence exerted by
different dimensions of marketing on tourism
development in this region.

The central issue addressed in this study is that,
despite the significant potential of rural tourism in
Zanjan Province, the lack of effective marketing
strategies has prevented these villages from
capturing a substantial share of both domestic and
international tourism markets. Consequently,
valuable opportunities for employment creation
and income generation for local communities have
been lost. a major gap in the existing body of
literature is the absence of an indigenous, field-
based study that systematically examines the
effects of marketing on rural tourism development
in this province. Therefore, this research seeks to
fill this gap by investigating the impacts of
marketing on tourism development and developing
a context-specific framework for the sustainable
development of rural tourism in Zanjan Province.
The findings are expected to support policymakers
and regional planners in optimizing resource
allocation and designing effective marketing
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strategies aimed at enhancing the competitiveness
and sustainability of rural tourism destinations.

2. Methodology

This study is applied in purpose and adopts a
descriptive—analytical  research  design. The
statistical population consisted of households
residing in eight target tourism villages of Zanjan
Province, as well as tourists visiting these villages.
Based on Cochran’s formula, a sample of 323
households was selected from a total of 8,812 rural
households, while 120 tourists were chosen
through convenience sampling. Data were
collected using a researcher-developed
questionnaire designed around the components of
the marketing mix (product, price, promotion, and
place) and tourism development indicators across
the economic, social, physical-infrastructural, and
environmental dimensions. The collected data
were analyzed using SPSS software through one-
sample t-tests, Pearson’s correlation analysis,
multiple regression analysis, and path analysis. In
addition, the studied villages were ranked
according to tourism development indicators in
order to determine the role of marketing in their
level of tourism development.

3. Results

The findings showed that the marketing mix
components in the target villages were at a
moderately favorable level. The main strengths
were related to the product and promotion
dimensions, while weaknesses were ohserved in
seasonal pricing policies and access to
communication networks. Pearson’s correlation
analysis revealed a positive and significant
relationship between marketing and tourism
development across economic, social, physical—
infrastructural, and environmental dimensions (P <
0.001). Multiple regression results indicated that
product and price had the strongest effects on
tourism development, with price ranking as the
most influential marketing component. Village
rankings showed that Shit Village had the highest
level of tourism development, whereas Sonbolabad
and Behestan recorded the lowest levels.

4. Discussion

The findings highlight the critical role of marketing
in rural tourism development and suggest that the
mere presence of natural and cultural attractions is
not sufficient for success. Weak seasonal pricing
policies and  inadequate =~ communication
infrastructure emerged as major barriers to tourism
growth. The prominent influence of the price
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component indicates that tourists are highly
sensitive to pricing, and ineffective price
management across peak and off-peak seasons may
reduce destination attractiveness. Furthermore, the
considerable development gap among the studied
villages demonstrates that differences in
infrastructure availability and managerial support
have led to unequal benefits from tourism
marketing initiatives.

5. Conclusion

The results indicate that marketing plays a decisive
role in the development of tourism in the target
villages of Zanjan Province, with significant
effects across the economic, social, physical-
infrastructural, and environmental dimensions. The
main strengths were found in natural and cultural
attractions (product) and official support for
festivals and events (promotion), whereas
weaknesses were identified in seasonal pricing
policies and access to communication networks.
Among the marketing mix components, price
exerted the strongest overall and direct effect on
tourism development, followed by promotion,
product, and place. The observed development gap
among villages suggests that differences in
infrastructure provision and managerial support
have resulted in unequal tourism outcomes.
Accordingly, greater emphasis should be placed on
dynamic pricing strategies, improving
communication  infrastructure,  implementing
targeted marketing programs for less-developed
villages, and strengthening local community
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participation in tourism management to promote
more balanced and sustainable rural tourism
development in Zanjan Province.
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